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 Accounting scholarship currently stands at a juncture. Researchers can continue to 
publish on the same topics in the same journals that only a handful of other scholars with similar 
expertise read, or they can share their work with non-academic audiences. This need not be a 
binary choice, but, if we wish our field and our very jobs to continue, scholars need to traverse 
the proverbial road less traveled and disseminate our work outside the narrow silos of subject 
matter expertise. Being a junior researcher, I have a strong incentive to see accounting 
scholarship thrive; I agree with Denison et al.’s assessment that, “accounting’s important social 
role imposes responsibilities on those defining and studying that role" (2014, page 113). Sharing 
our work outside the confines of academia is a foundational responsibility all researchers share. 
In this proposal, I will discuss why accounting scholars should venture beyond the Ivory Tower, 




A crisis of scholarship 
 
In 2012, Accounting Horizons published a special issue containing a number of editorials 
on the crisis in accounting research. For example, Donald Moser characterized scholarship as 
stagnant, a claim that has been repeated by many colleagues. Much of our scholarly output 
makes incremental contributions to a small number of topics using substantially identical 
research designs and techniques (e.g., Waymire, 2012; Wilkinson and Durden, 2015; Williams, 
2014). These concerns are not new. Accountants are a risk-averse bunch and academics are more 
safety-loving than most; our incentives encourage us to trod the well-worn path of what our 
advisors and professional mentors have successfully done if we wish to establish prominence for 
our own careers. However, limiting the audience for our research output imposes serious costs. A 
blog post from the London School of Economics bluntly states that, “…the worlds of business 
research and business itself remain too far apart.”1 The press echoes these concerns, capturing 
and amplifying widespread perception that academic research bears little resemblance to the non-
academic world.2 It is impossible for scholarly accountants to make a strong case for the value of 
our research when few outside our specialties know or understand what we do. 
 
The worldwide coronavirus pandemic led to an economic contraction that has forced 
institutions of higher education to realign their priorities according to the new reality of reduced 
demand and budgets.3 One way academics can reassert our value is by disseminating our work 
outside the academy. A number of papers address the redundancy and quality issues plaguing 
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Hail et al., 2020; and Lowensohn and Samelon, 2006). Far less has been written regarding how 
researchers can disseminate their scholarship outside the academy and how doing so can increase 
our perceived and actual relevance. The familiarity effect, which finds that humans prefer that 
with which they are well acquainted, plays a critical role in explaining the gap between the actual 
and perceived value of scholarship. Fortunately, the familiarity bias all homo sapiens share 
provides a mechanism through which researchers can redress poor perceptions of our work 
among non-academic audiences. In light of the above enumerated challenges of reduced demand 
and massacred budgets, correcting the popular view of scholarship as divorced from reality will 
be critical to maintain our discipline’s strong role in the academy. 
 
Life beyond academia 
 
There are two obstacles facing accountants who wish to share their research with non-
traditional audiences:  Not knowing how to disseminate their work and lacking incentives to do 
so (discussed below). Fortunately, technology renders the first of these obstacles minor. 
Accountants can create blog posts summarizing their work, linking it to related research (with 
the authors’ permission, of course), and translating the results into real-world implications. For 
example, Dr. David Henderson, a retired Emeritus Professor of Manpower and Economics from 
the Naval Postgraduate School, runs a lively blog where he discusses research in his field in 
connection with current events.4  For scholars who do not wish to maintain a proprietary blog, a 
number of business schools have blogs (such as the London School of Economics, Harvard 
Business School, and the Judge School of Business at the University of Cambridge). YouTube 
provides another valuable outlet for knowledge sharing. I was unable to find any channels 
devoted to accounting research, making this a ripe opportunity for interested scholars. Social 
media, in its various guises, presents the opportunity for energetic researchers to disseminate 
their work with wide audiences, translate that work into non-specialist jargon, and receive 
feedback from knowledgeable non-academic audiences, including practitioners.  
 
Practitioner journals, such as the Journal of Accountancy published by the American 
Institute of Certified Public Accountants (AICPA), are another way scholars can share our work. 
Professional organizations like the AICPA and state boards of accountancy hold regular 
meetings where scholars can present their work and share its relevance to practice.  By 
definition, outlets with a focused audience of practitioners allow researchers to connect with 
professionals who are aware of current practices in the field. Interacting with such 
knowledgeable experts will increase not just the perceived but also the actual relevance of 
scholarship, as academic accountants work with professionals to answer research questions that 
are of import in the real world. Our own students will step into and shape the world of 
professional practice, and they form another rich and untapped audience with whom to discuss 
scholarship. Bringing research into the classroom helps students understand how practice and 
scholarship simultaneously inform one another and creates synergies between the teaching and 
research functions of professorial jobs.  
  
 There are likely more avenues to share our research than those listed above. My point is 
that the means to share our work outside the academy have never been richer. They require no 
special tools and the skillset (describing complex topics in laymen’s terms) are those we all have 
 
4 Dr. Henderson’s blog can be found at https://www.econlib.org/.   
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from our time in the classroom. We are fortunate to live in a time when technology has removed 
the structural barriers that historically impeded the dissemination of ideas. Researchers interested 
in venturing beyond the confines of peer reviewed journals and academic conferences have a 
number of venues available to them and the means of interacting with non-scholarly audiences 
have never been more readily available. I find these possibilities exciting, because they mean we 
are limited only by our creativity.  
 
 
Surmounting the hurdles 
 
 Most researchers are eager to share their work outside the typical venues. But one large 
obstacle prevents them from doing so - the incentive structure for promotion and tenure (P&T).5 
We can summarize the situation as such:  In order to become tenured, we need to publish as 
many articles as possible in  high quality journals.6 Editors and reviewers are the gatekeepers 
between junior faculty and tenure. Therefore, we have strong incentives to imitate previously 
published research. That is, we generally model our own work on that of our advisors and 
earliest mentors. Tenure is our reward for conformity, but we derive no benefit (other than 
personal satisfaction) from broadly sharing our research.7 
 
Accounting is far from the only area of scholarship facing distorted incentives arising 
from the imperative to publish or perish. Given the current environmental pressures facing higher 
education, what worked in the past is unlikely to prove effective in the future. If we do not 
reverse the widespread perception that academic accounting has little value by sharing that 
research with the very audiences drawing these conclusions, we risk extinction. The more 
scholars disseminate their work outside the academy, the more this practice will be accepted 
rather than discouraged and the stronger the incentives for future faculty to continue the trend of 
knowledge sharing. Although our current environment faces what appears to be a dark cloud, this 
challenge is an opportunity to display our considerable creativity as our profession adapts to the 
future. Sharing our research outside the academy is one mechanism through which we can adjust 










5 For parsimony’s sake, I am saving a full discussion of how P&T incentives distort scholarship for the full version 
of this manuscript. Interested readers should also consult Basu, 2012; Denison et al., 2014; Ioannidis, 2005; 
McCarthy, 2012; Merga and Mason, 2020; and Palea, 2017. 
6 “Quality” in this context is synonymous with journal rankings, impact factors, and citation counts. Cready et al., 
2019; Lowensohn and Samelson, 2006; Parker, 2012; and Williams, 2012, explore the shortcomings inherent in 
using these metrics as proxies for research quality. 
7 For example, a senior scholar recommended I not pursue this project because it was not real scholarship and that I 
would be perceived as a lightweight by investigating this topic. I am either highly risk-tolerant or highly foolish, 
because I disregarded this well-intended advice. 
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